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Disco ver Southwest Calif ornia

For Business, for Family, for Life

Southwest California is a one-of-a-kind business location.
With its business-friendly approach, highly trained workforce and
favorable land prices, it no wonder Southwest California is one
of the fastest growing regions in the United States. Yet the region
is far more than a great place to do business. It® also a dynamic,
exciting place to live.

Blue skies, clean air and mild climate make Southwest
California a welcome destination for residents and visitors alike to
enjoy year-round recreational activities. The region also offers top-
rated schools, affordable housing and a wide range of attractions,

from championship golf courses to

award-winning wineries.

Covering 597 square miles,

Southwest California includes the

cities of Lake Elsinore, Murrieta and

Temecula and also portions of River-

side County. Located only 45 minutes
from San Diego and an hour from Los Angeles and Orange Counties,
the area is in great proximity to all of Southern California.

A Variety of Businesses Call

Southwest Calif ornia Home
OSouthwest California is one of the state®
most desirable locations today,Csays Stevie
Field, executive director of the Southwest
California Economic Alliance. In recent years,
dozens of well-known companies have estab-
lished headquarters in the area. Innovative
Engineering Solutions of Murrieta (an
aerospace business), American Industrial

Manufacturing (an auto parts supplier) and Totally Themed (a
theme park industry designer) are among the wide range of
businesses recently attracted to the developing area. With more
than 120 biomedical companies doing business in the region,
such as Abbott Laboratories and Millipore, the area also has a
strong life science presence. For firms in the defense contracting
business, Lake Elsinore is a great location, with its federal HUB-
ZONE (historically under-utilized business zone) designation.

Southwest Calif ornia Attractions
¥ 20 award-winning wineries
¥ Historic old do wnto wn districts f eaturing antique
dealers, museums, art galleries and restaurants
¥ 3 recreational lakes
¥ Championship golf cour ses
¥ Cleveland National Forest
¥ Santa Rosa Plateau, an 8,200-acre wildlif e preser ve
¥ Skydiving, hand gliding and hot air ballooning
¥ More than 100 pub lic parks
¥ Regional shopping mall and factor
¥ Pofessional baseball
¥ Resort and casino

y outlet center

OWhateer the busi-
ness, expansion-minded
companies are finding the
region offers much more
than just a ready supply of
developable land,Osays
Field. One of Southwest
California® biggest selling
points is its skilled work
force. Nearly one quarter
of the region® residents
hold bachelor® degrees
and more than 35 percent
are professionals and
managers. OAccess to tal
ented people who are
living in the area is a major
attraction,Gsays Field.

Southwest California companies also draw educated, skilled
workers from the 22 institutions of higher learning located within
an hour® drive. And in 2007, a higher education center will open
in Temecula, featuring specialized education programs by a
number of universities.

Helping Businesses
Meet Current and

Future Needs
Business attraction spe-
cialists from the Southwest
California Economic Alliance
are skilled in assisting compa-
nies interested in the region.
OFom site selection to custom
demographic radius reports,
we help businesses find the
building or site to meet all of
their existing and future needs,O
says Field. OV¢ also introduce
them to city and business leaders
to help them get established
in the business community.O
For more information about establishing a business in
Southwest California, go to www.southwestcalifornia.com or
email Stevie Field at sfield@southwestcalifornia.com.

Southwest Calif ornia
Economic Alliance
37552 Winchester Road, Ste A
Murrieta, California 92563
951-696-1578
www.southwestcalifornia.com
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