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Customized Financial Solutions
From the World@® Local Bank N HSBC

Whether you@e close to home or traveling abroad, you can
depend on HSBC B the world®local bank. By offering a full spectrum
of financial solutions and services in the United States as well as
in 75 countries around the world, HSBC is focused on meeting
clientstheeds. OOur commitment to preiding superior service to
customers is backed by both our domestic and our international
expertise,Osays David Tunnicliffe, Executive Vice President and
Regional President of HSBC® West Coast Region.

HSBC has established a strong and growing position in
California. Today, nearly 4.8 million California customers rely on
HSBC® comprehensive banking and financial services. OVé have
11 bank branches throughout the state. For the convenience of
our customers, we@ continuing to expand. Within the next two
years, we plan to open approximately 15 more California loca-
tions,Osays Brian Gregson, Senior Vice President and District
Executive, California.

Michael McShane, (left) Senior Vice President and Commercial
Banking Executive, leading an HSBC team meeting.

A Culture of Outstanding Customer Service
OOur bankrs are people who care,Gsays Michael McShane,

Senior Vice President and Commercial Banking Executive,

Los Angeles. Whether the relationship is with a new or existing

About HSBC

Headquartered in London, HSBC is one of the largest
banking and financial services organizations in the world.
Through an international network linked by advanced
technology, HSBC provides a comprehensive range of
financial services. It offers consumer finance, commercial
banking, corporate investment banking, capital markets
and private banking services. Customers can also access
a selection of personal banking and financial services
including checking, savings, loans, mortgages, insurance,
credit cards and investments. With Internet banking capa-
bilities, customers have access to their accounts online
24 hours a day, no matter where they are in the world.

To learn more about HSBC or to find a location near you,
visit us.hsbc.com or call 1-800-975-HSBC.

Brian Gregson (left), Senior Vice President and District
Executive, California; along with David Tunnicliffe,
Executive Vice President and Regional President,
West Coast Region.

client, HSBC maintains a keen focus on its customers. OVé make
the extra effort to ensure that each client feels at home,GMcShane
says. OV¢ provide creative solutions for meeting their financial
needs.ONo matter the challenge, HSBC has the tools to meet
the unique requirements of its customers. The bank also offers
many one-of-a-kind programs designed for specific customer sets,
such as small-business owners, middle-market entrepreneurs,
and high-net-worth individuals.

HSBC recognizes the importance of its leadership in the
community and has repeatedly been honored for its community
reinvestment. In 2005, HSBC® social investment totaled $32.9
million, including $4 million in California. HSBC is committed to
helping the underserved through efforts such as educating children
in need and providing affordable home ownership and financial
services to low-income individuals.

With a long-standing commitment to the environment, HSBC
also supports many organizations focused on environmental issues.
HSBC was the first bank to go carbon neutral and instituted a
formal program to manage energy, electricity and water conservation.
In 2005, HSBC was named Green Power Partner of the Year by
the U.S. Department of Energy/Environmental Protection Agency
for its efforts.
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